
ver 25,000 young Nigerians in Abuja and Lagos 
registered to vote in just a two-week period in 

June 2022 as part of the European Union’s Youth Vote 
Count Initiative: a non-partisan civic campaign 
designed to mobilize youth participation in Nigeria’s 
electoral process. Supported by leading celebrities, 
and in partnership with the Independent National 
Electoral Commission (INEC), the campaign offered 
those who registered the chance to attend a free 
concert, at which leading musicians and influencers 
appeared and performed, whilst also highlighting the 
importance of voter registration and civic 
participation.

“I struggled to register in my area. I did the online 
pre-registration but completing the registration at 
INEC office was really difficult. Either the crowd at the 
office was always too much or it was one story or the 
other with the INEC machines. But thank God I came 
to TBS. My friend registered yesterday and told me 
how easy it was for him, so today I came and found out 
I had truly been wasting my time at INEC office! The 
person that attended to me was very fast. From start 
to finish took him less than 5 minutes! I didn’t know 
that it could be that fast and easy to complete 
registration.  And to think I am going to enjoy free 
show on Saturday with my temporary voters’ slip, 
wow!!  -  Yemi Ajasin, Lagos, 20 yrs.

“As a physically challenged person, sometimes people 
don’t understand the difficulties we experience in 
accessing what others take for granted. I had been 
trying to register in my area but never succeeded. 
Today, I came to the Old Parade Ground because I saw 
it on social media, and the process was very easy for 
me.  When I got here, I was sent to a canopy specially 
arranged for people with disabilities and within a 
short time, I registered.  This is something I had been 
struggling for. God bless the organisers” – Peter Ajah, 
Abuja, 23 yrs.

The campaign, and the interest it generated among 
young people in registering to vote, was 
instrumental in the decision taken by INEC to 
extend the registration period for one month, with 
the process ending on 31 July, 2022.

Leveraging youth pop culture, technology, and 
media, Youth Vote Count promotes positive political 
behavioral attitudes, exposes young people to the 
importance of voting and equips them with the vital 
information and resources required to participate in 
the electoral process. In 2018, the initiative 
registered 25,000 students following townhalls held 
in conjunction with leading universities in six states 
– one per geopolitical zone. Whilst less than half of 
Nigeria’s youth voters cast a ballot in the 2019 
election, this figure was above the national average 
with low turnout a result of a lack of trust in the 
electoral system, threats of violence and poor 
mobilisation efforts to name just three factors. 

Ahead of the 2023 election, the European Union, in 
partnership with INEC, and in collaboration with the 
EU- SDGN partners, once again aimed to support 
and encourage active youth participation in the 
electoral process, this time in Abuja and Lagos, 
through Youth Vote Count 2.0 which aims to:
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Increase citizens’ (young people) participation 
in the voter registration process and improve 
Permanent Voter Card (PVC) collection rates 
across Nigeria.

Provide a platform for INEC to engage with 
young voters ahead of the 2023 General 
Election.

Compliment and support INEC’s voter 
mobilization interventions through 
information sharing, public outreach and 
critical incidents escalation and de-escalation 
in relation to voter registration, PVC collection 
and polling units’ identification.
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Nigerian artistes, Real Warri Pikin and Kiekie at the Youth 
Vote Count 2.0 Mega Music Concert in Lagos using their 
craft to educate the audience.

Huge crowd throng venue of the Youth Vote Count  2.0 
INEC voter registration center 



The next phase, for which the campaign will again 
seek to engage youth through social media and 
traditional channels, will be aimed at ensuring PVC 
collection when the cards become available later in 
the year. In 2019, 11.2 million PVCs were uncollected; 
almost 14% of the total number of registered voters. 
Again, celebrities and INEC will be key partners to 
ensure the same messages about its importance 
are coming from an array of youth influencers as 
well as stakeholders with credibility to reinforce this 
message. During the June concert musician Teni 
was already seeking to convey this message to 
young voters:

“Nigerians must get their PVCs. However, if you get 
your PVC and you don't go out to vote, it is as useless 
as not getting your PVC at all. So, get your PVC and 
go out and vote.”

In June 2022, two free performances were organised 
in Lagos and Abuja – leading urban centres with 
large youth population- where Nigerian musicians 
and influencers such as Kizz Daniel, Asake, Waje, 
Omawumi, Patoranking, Phyno, Broda Shaggi, 
TuBaba, Teni, Joe Boy, Skiibii, Falz and Uti 
performed. These concerts were preceded by a 
week-long effort to support voter registration for 
youth, with a temporary or permanent voters’ card 
required to secure access to the concert. During the 
event the performers lent their own messages of 
support to encourage young people to register:

“Come 2023, we are going to have our chosen 
leader, not the one that will be imposed upon us. 
Election day is not the day to play football. It is the 
day for you to cast your vote,” 

Broda Shaggi, one of Nigeria's finest actors and 
comedians, told young Nigerians

Encouragement also came from the European 
Union Ambassador, Samuela Isopi:

“Young Nigerians are a massive force and have the 
power to drive positive change in this country. Your 
PVC is your power. Your vote is your power - use it! 
Get out to register, collect your PVC, and get out on 
the day of the elections to cast your vote because 
your vote will count, and will make a difference.”

Mobilisation of young people from all walks of life 
was key to the campaign and this informed the 
decision to transition from a focus only on university 
campuses. In Lagos, the mobilisation and outreach 
strategies were not only shared through social 
media platforms but through road shows and 
door-to-door campaigns to reach the 
'hard-to-reach' areas where people do not have easy 
access to technology. Whilst efforts were centered 
around the week leading up to the concert, the 
mobilisation and campaign messages were 
designed to resonate beyond that week, to cover 
the full registration period.

During the Lagos event, daily turn up of registrants 
at the venue averaged over 5,000 in the first 3 days, 

with the 4th and 5th day averaging over 10,000 
people each.  Similarly, during the Abuja event, 
about 6,000 people turned up on the first day.  This 
number sky rocketed to more than 12,000 people on 
the day before the concert. To address the huge 
surge in the number of people who turned up to 
register at the venues, INEC moblised and 
dispatched more machines to the venues, both in 
Lagos and Abuja.  Even with the additional 
machines, INEC had  insufficient capacity to register 
them all, meaning that the numbers of people 
turning up to be registered was not always reflected 
in the numbers registered. 

Given the huge turnout of Nigerians at the various 
INEC registration centres and especially the 
trending videos on social media of the 
unprecedented crowds at TBS Lagos and Old 
Parade Ground Abuja, venues of the Youth Vote 
Count exercise, pressure was also exerted on INEC to 
extend the voter registration period by the National 
Assembly, because of their belief that more staff 
and machines were needed to register voters. 

As a consequence, whilst the voter registration 
period was due to end on 30 June, INEC Chairman, 
Prof. Mahmood Yakubu promised to extend the 
process when speaking at the Abuja event, having 
seen the enthusiasm shown by young voters to 
register:

“In Lagos, two weeks ago, and now in Abuja, you 
came out in large numbers to register. I want to 
thank you so much… We will not stop the 
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registration until we are satisfied that those who 
wish to register are given the opportunity to do so.”

Although the Legislators sought a sixty-day 
extension, INEC agreed to a one month extension, 
with registration closing on 31 July 2022. Of the 12.2 
million new voters added throughout the 
Continuous Voter Registration process, 8.7 million 
(representing about 71%) fall within the youth 
bracket – with around 2 million added in the 
additional month - with Lagos state recording the 
highest number of newly registered voters.

Ambassador Samuela Isopi
European Union Ambassador to Nigeria and 
ECOWAS at the Youth Vote Count 2.0 Mega 
Music Concert in Abuja

INEC Chairman, Prof. Mahmood Yakubu with INEC 
Commissioners at the Youth Vote Count 2.0 Mega 
Music Concert

Kizz Daniel performing at the Youth Vote Count 2.0 
Mega Music Concert in Lagos


